
FOR IMMEDIATE RELEASE

Tokyo, August 21, 2025

Partial re-correction of “2024 Full Year Results & 2025 Forecasts (All
Presentation)”

Japan Tobacco Inc. (JT) (TSE: 2914) hereby announces that we have made further revisions to
“2024 Full Year Results & 2025 Forecasts (All Presentation)” and its Japanese version that we
revised on March 10, 2025.

Note: On March 10, 2025, we have revised the “2024 Full Year Results & 2025 Forecasts (All
Presentation)” and its Japanese version announced on February 13, 2025, due to the recognition of
litigation loss provisions of 375.6 billion yen in operating expenses as an adjusting subsequent event
after the reporting period in the fiscal year ended December 2024.

1. Reason for the revision
Due to the discovery of errors in some of the information provided.

2. Parts of revisions
The revisions are highlighted in red. Please note that the revision in the first item applies only to the
English version “2024 Full Year Results & 2025 Forecasts (All Presentation)”, and the second item
applies only to its Japanese version.

i) “2024 Full Year Results & 2025 Forecasts (All Presentation)”
<Page 22: 2024 Consolidated Results>

Before revision

(Previously announced on March 10, 2025)
After revision



ii) Japanese version of “2024 Full Year Results & 2025 Forecasts (All Presentation)”
<Page 19: USA cigarettes market trend>

Before revision After revision

###

Japan Tobacco Inc. (JT) is a global company headquartered in Tokyo, Japan. It is listed on the primary section of the Tokyo 
Stock Exchange (ticker: 2914.T). JT Group has approximately 53,000 employees and 61 factories worldwide, operating in 
three business segments: tobacco, pharmaceutical, and processed food. Within the tobacco business, the largest segment, 
products are sold in over 130 markets and its flagship brands include Winston, Camel, MEVIUS, and LD. The Group is 
committed to investing in Reduced-Risk Products and markets its heated tobacco products under its Ploom brand. Consumers, 
shareholders, employees, and society are the four stakeholder groups (4S) at the heart of all of JT Group's activities. Inspired 
by its “Fulfilling Moments, Enriching Life” purpose, the Group aims to ensure sustainable and valuable contributions to its 
stakeholders over the long term. In addition to our three business segments, this goal is also supported by D-LAB, the JT 
Group’s corporate R&D initiative, set up to search and create added-value business opportunities. For more information, visit 
https://www.jt.com/.
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