
Create New Values for the Customers
῍ࠝỆૼẲẟ̖͌ửоụЈẲẆ੩̓ẲዓẬỦ῍

3உ஖࠰2013

ᇹ3ׄҞ஖

ൿምᛟଢ᝻૰

1

ൿምᛟଢ᝻૰

2உ7ଐ࠰2013



ᛟଢϋܾ
Create New Values for the Customers

῍ࠝỆૼẲẟ̖͌ửоụЈẲẆ੩̓ẲዓẬỦ῍20133࠰உ஖

3உ஖࠰2013 ᇹ3ׄҞ஖ൿምỉಒᙲ

2

3உ஖࠰2013 ᡫ஖ỉಅጚᙸᡫẲ



Э࠰ӷ஖ൔ

2012/3
ᇹ3ׄҞ஖

2013/3
ᇹ3ׄҞ஖

ถ᫇ف ถྙف

٥ɥ᭗ 230.9 205.4 △25.4 △11%

٥ɥዮМႩ 75.9 64.9 △11.0 △14%

ᝤሥᝲ 59.5 59.9 0.4 1%

փಅМႩ 16.4 5.0 △11.4 △69%

14.5 7.5 △7.0 △48%

᣿᫇ᾉΕόᡲኽ
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ኺࠝМႩ 14.5 7.5 △7.0 △48%

ཎК੷ڂ 20.6 5.9 △14.6 △71%

࢘஖ኝМႩ △6.7 △1.1 5.6 84%

Ὁ٥ɥ᭗ỊẆᘉ෩෋҄ᙌԼởAVFᤆầЭ࠰ӷ஖ỆൔỔفьẲẺờỉỉẆɧ੔ምԼửૢྸẲẺẮểẆἑỶව
൦ỉࢨ᪪ửӖẬẺᘉ෩ׅែỉᝤ٥ถẆෙٳӼẬᘉ෩ἢἕἂỉᝤ٥ถẆ׎ϋӼẬᘉ෩ἢἕἂầᝤ٥έỉ
ݲӷ஖ỆൔỔ25.4Εόỉถ࠰᪪ửӖẬẺẮểễỄỆợụẆЭࢨẲỉӒᓳفᆢỚࡉנ

ὉփಅМႩỊẆ٥ɥถݲởˊஆဃငỆểờễạἅἋἚỴἕἩễỄỆợụẆЭ࠰ӷ஖ỆൔỔ11.4Εόỉถݲ

ὉἑỶව൦᧙ᡲỉཎК੷ڂểẲềἑỶဃင܇˟ᅈỉދ࡫ỉ̲ጣᝲဇễỄỂ4.0ΕόẆ̓ዅ፯Ѧ᡾ᘍỉ
ẺỜỆዬ࣯ỂแͳẲẺᡢௌဇᘉ෩ׅែỉࡉנỉᚸ̖੷Ể1.4ΕόẆӳᚘ5.7Εόửᚘɥ
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ᘉ෩ӏỎᘉሥϋ᧙ᡲ △9
῍ɼễفถᙲ׆῍
Ὁ׎ϋӼẬᘉ෩ἢἕἂ△4
ὉෙٳӼẬᘉ෩ἢἕἂ△4
Ὁɧ੔ምԼỉૢྸ△1

Ẕ˳ࣅٳ࿢᧙ᡲẕ

Ὁ AVFᤆởᘉ෩෋҄ᙌԼầفь
Ὁɧ੔ምԼỉૢྸỆợụẆ቟׎ӼẬOEMᘉ෩ׅែầถݲ
Ὁ׎ϋٳỉᐯᅈἨἻὅἛԼỉᘉ෩ׅែỊẆஜ4࠰உỆἑỶ
ỉᡦɥỆẝụẆࣄỂỉဃငầϐ᧏ẴỦờẆᝤ٥ׅئ߻׎
Э࠰ӷ஖ൔỂถݲ

Ẕᘉ෩ӏỎᘉሥϋ᧙ᡲẕ

Ὁମ3࠰உỆᝤ٥έỉࡉנᆢỚفẲầẝẾẺӒᓳỂẆ׎ϋ
ӼẬᘉ෩ἢἕἂầถݲ

ὉෙٳӼẬᘉ෩ἢἕἂỊẆ׎ϋئ߻ỂˊஆဃငửዒዓẲề
ẟỦầẆ̓ዅૠ᣽ầව൦Э൦แỆӏịẵẆᝤ٥ầถݲ
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ᝤ٥ᝲấợỎɟᑍሥྸᝲ

2012/3஖
ᇹ3ׄҞ஖

2013/3஖
ᇹ3ׄҞ஖

ถ᫇ف

ʴˑᝲ 25.3 25.3 0

ᢃᡛᝲ 9.3 8.4 △0.9

ᄂᆮ᧏ႆᝲ 6.6 7.7 1.1

᣿᫇ᾉΕό
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ᡲኽ

Ẹỉ˂ 18.3 18.5 0.2

ӳᚘ 59.5 59.9 0.4

ὉᢃᡛᝲỊẆЈᒵ᣽ỉถݲễỄỆợụЭ࠰ӷ஖ൔỂถݲ

Ὁᄂᆮ᧏ႆᝲỊẆၷბ᧸ഥ஬ỉ඙᬴᧏ڼễỄỆợụЭ࠰ӷ஖ൔỂفь
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2012/3஖
ܱጚ

2013/3஖
ಅጚᙸᡫẲ
ί8/7᧏ᅆὸ

2013/3஖
ಅጚᙸᡫẲ
ί2/7̲ദὸ

ಅጚᙸᡫẲ
ถ᫇ف

٥ɥ᭗ 303.5 290.0 283.0 △7.0

փಅМႩ 14.6 14.4 7.5 △6.9

ኺࠝМႩ 15.7 13.1 10.0 △3.1

ᡫ஖ ᣿᫇ᾉΕό
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ཎКМႩ 30.6 0 9.8 9.8

ཎК੷ڂ 23.6 6.0 6.2 0.2

࢘஖ኝМႩ 15.0 2.4 8.0 5.6

ὉἑỶව൦ࢨ᪪ửӖẬẺᘉ෩ׅែỉᝤࣄ٥ׅỉᡶ਻᡿ủỆợụẆ٥ɥ᭗Ị7.0ΕόถݲẴỦᙸᡂỚ

ộẺẆໝஆ٭ѣỆểờễạἑỶ܇׎˟ᅈỉҾ̖ɥଞỉࢨ᪪ễỄỆợụẆփಅМႩỊ6.9ΕόถݲẴỦᙸᡂỚ

Ὁ࢘஖ኝМႩỊẆἑỶව൦Ệểờễạ̬ᨖ᣿ỉᡙьϋ৚᣿ỉӖӕᙸᡂ᫇ሁửᚘɥẲẺẮểỆợụẆ5.6Εόفь
ẴỦᙸᡂỚ



ஜ᝻૰ɶ↝ݩஹ↚↾↎↺ᚡᡓ↞⅚ྵ଺ໜ↖↝ਖ਼ย∝ʖย↚ؕ↔ⅾ↱↝↖ⅱ↹⅚
๼נႎ∐⇟⇕↳ɧᄩࣱܱⅻԃ↭↻↕ⅹ↹↭ↈ⅛ↂ↝↎↰⅚ݩஹ↝ಅጚ↚↓ⅳ↕
̬ᚰↈ↺↱↝↖↞↙ⅾ⅚ܱᨥ↝ಅጚⅻ⅚ኺփ࿢҄٭↝ؾሁ↚↷↹ʖย↗ီ↙↺
ኽௐ↚↙↺ↂ↗ⅻⅱ↹↭ↈↂ↗⇁Ↄ১ჷⅹⅼⅾ↏ↄⅳ⅛

Ↄදॖ
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߷຋҄߻ܖಅఇࡸ˟ᅈ
ኺփ˖ဒܴ

TEL ≝ 03-5769-2698
Email : webmaster@kawasumi.jp
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